
 International Women’s Day Campaign 2016 

 

 

Welcome to the advocacy campaign pack for International Women’s Day! 

 

 

 

 

What is International Women’s Day and why campaign? 

Every year on 8 March, International Women’s Day (IWD), thousands of people all over the world 

celebrate women’s achievements and promote women’s rights. For 2016, GWI is holding a visibility 

campaign tied into and culminating on IWD on the theme: Create Access, Celebrate Achievement, 

Strengthen Teachers’ Agency. This is an opportunity to draw the world’s attention to our mission of 

quality education for girls and women up to the highest levels. Our particular focus this year is on 

women teachers as powerful drivers of positive change in education for girls.  

How can NFAs be involved?  

You can launch your own IWD campaign using the GWI theme or adapt it to your own. Timing a 

campaign on an issue to an international day is a great way to get visibility and publicity, for the specific 

issue and to raise awareness of your NFA’s achievements. It is a chance to grow membership and to 

form alliances with other like-minded organisations.   

For a more in-depth explanation of the advocacy process, plus extra ideas, see the GWI advocacy 

toolkits online. If you missed the IWD webinar on November 19th you can see the recording in the 

Members’ Corner on the GWI website.  

Here is an example of how a campaign could work:  

To advocate for a lack of women science teachers in your local secondary 

schools 

1. You have decided to take up this issue as you have realised there are too few women teachers in 

your area as role models to encourage girls into science, technology, engineering, mathematics 

(STEM) fields. 

2. You decide that your goal would be for the local education authority to commit to at least ONE 

woman science teacher to be recruited for one of your local secondary schools by 2017 

You decide that your objectives would be:  

a) talk to at least 5 local influential community members including heads of school, and school 

board members, on the benefits of girls in STEM to society within the next three months. 

b) By 08 March 2016, 2 classes in your local co-ed secondary school will be able to explain to 

their parents and friends the benefits of girls studying STEM subjects. 

3. You decide key messages based on the advantages of women teachers as role models and the 

benefits to society of girls in STEM- and have them ready to incorporate into your campaign. 

As part of this media pack you will find  

 A brochure  A campaign diagram 

  A flyer 

 

 

 A press release template 

  The campaign logo 

 

 Some sample tweets 

 

http://www.graduatewomen.org/members-login/tools-resources/toolkit/
http://www.graduatewomen.org/members-login/tools-resources/toolkit/


 
 

  

4. You identify your individual target - that person is in your local education authority, and would 

be responsible for teacher recruitment and deployment.  

5. You have identified your allies - a friendly head of school, a local NGO and a university academic. 

6. You have decided the tactics you will employ include a phone-in programme on your local radio 

station as well as regular Facebook posts, a dedicated website page and a tweet once or several 

times a day about your campaign. 

7. You keep a record of what activity takes place as a result of advocacy efforts, e.g. how many 

people did you meet with? How many tweets did you send? Posters put up? Press releases sent 

out?  

8. You draw up a timeline for your campaign plan, and allocate tasks - who in your NFA is 

organising what, and by when? 

9. Celebrate success! What went well -  did you learn about campaigning? Did you forge new 

partnerships? Did you achieve your goal? If not, do not worry - you probably learned valuable 

visibility and advocacy skills and contacts along the way for the next time.  

 

Things you can do to make your campaign and the work of your NFA visible:  

You do not have to organise anything expensive or ambitious. These are just suggested activities- and 

visibility tactics - adapt or simply use your imagination! Have fun! 

Visibility tactics Advocacy activities 
 
 Adapt and distribute the press release (local media 

channels, local NGOs, local UN missions with a 
similar theme). 
 

Organise meetings and presentations - for 
potential allies, your targets, schools, and to 
educate the public about your issue/IWD. 
 

Share your key messages and campaign updates 
through Facebook, start discussions on LinkedIn. 
 

Meet with your local politician or write a letter to 
the relevant Minister on your issue. 
 

Send tweets on Twitter (we have included some 
sample tweets in your media pack). Create a 
Twitterstorm!! 

Share the GWI manifestos and policy papers with 
relevant stakeholders including ministries of 
education, school authorities. 
 

Partner with a TV/local radio station for promoting 
your campaign- you could also organise a phone-
in on gender or education issues. 
 

Hold a competition (e.g. a poster competition) 
through a school - the winning design can be 
displayed in public places). Try to get a local 
business to sponsor you.  
 

Use the GWI brochure to gain visibility for your 
campaign and the focus. 
 

Interview and publish the stories of local 
inspirational women leaders to celebrate their 
achievements. 
 

On IWD hold an event to raise awareness of your 
issue: organise a walk/marathon, stage a march 
(plan for permits etc. in advance if you want to do 
this). 
 

Host a film screening with a strong female 
lead/message of empowerment (e.g. Girl Rising).  
 

Use the IWD logo on any item for visibility in your 
campaign- this could even be something that can 
be sold for fundraising such as a mug or tote bag. 
 

Sponsor a school by providing books, pencils or 
necessary equipment.  
 

 


